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Introduction: In recent years, social networks have revolutionized the way
individuals seek and share health information. Despite their numerous
advantages, the adoption and participation of users in health-related discussions
on social networks still face various challenges. Individuals often expect to gain
benefits from using technology; however, the use of technology may not always
be beneficial and often involves certain risks. Before seeking or sharing health
information on social networks, healthcare consumers must evaluate whether the
potential benefits outweigh the risks. Perceived benefits refer to the overall
positive value of health information on social networks and include perceived
usefulness, credibility, emotional support, and informational support. Perceived
risk is the subjective expectation of a possible loss in the value of health
information on social media, encompassing mental intangibility, privacy
concerns, time commitment, and social and psychological risks. This study
focuses on the role of perceived benefits and risks, along with their dimensions,
in influencing users' intentions to seek and share health information through
social networks.

Methodology: The research employed a correlation-based applied survey
method. The statistical population for this study included all students at the
University of Tehran, and a sample size of 382 was determined. A total of 364
questionnaires were returned and analyzed using SPSS and LISREL. To ensure



face and content validity, efforts were made to enhance the validity of the research
instrument by consulting and interviewing experts and scholars specializing in
the field of information science and knowledge studies. This was done alongside
utilizing relevant theories, scientific literature, and research related to the study's
subject. The reliability of the questionnaire was confirmed using Cronbach's
alpha, which exceeded the standard threshold of 0.70. In the descriptive findings
section, demographic variables and main variables were described using
statistical indicators such as frequency, percentage of frequency, mean, and
standard deviation. The normality of the variables was assessed using skewness
and kurtosis indices, as well as the Kolmogorov-Smirnov test. In the inferential
findings section, Pearson correlation tests, confirmatory factor analysis, and
Structural Equation Modeling (SEM) were employed to test the research
hypotheses. The maximum alpha error level for hypothesis testing was set at 0.05
(p < 0.05). Data analysis was conducted using SPSS version 25 and LISREL
version 8.80.

Findings: In the research sample, the frequency distribution of males and females
shows no significant disparity, with 55% of respondents being female and 45%
male. The distribution of educational levels, in descending order, is as follows:
bachelor's degree students constitute 67%, master's degree students 20%, and
doctoral degree students 13%. The results indicate that the highest frequency
(64%) pertains to the age group of 18 to 22 years, while the lowest frequency
(1%) corresponds to individuals over 45 years of age. Respondents were asked
how often they use social media to search for and share health information. The
responses indicate that 32% use it daily, 28% weekly, 19% monthly, and 21% less
frequently. Additionally, respondents were asked about their preferred format for
receiving health information. The results reveal that the majority favor visual
formats (53%) and textual formats (44%), with only 3% expressing a preference
for audio formats. The results of the Structural Equation Modeling (SEM)
analysis indicated that nine hypotheses were confirmed, while four hypotheses
were rejected. Overall, the findings revealed that perceived usefulness,
credibility, and emotional support of health-related information are positively
associated with perceived benefits. However, no relationship was found between
informational support and perceived benefits. Additionally, privacy concerns,
time commitment, and psychological risk were positively associated with
perceived risk. Conversely, no relationship was observed between mental
intangibility or social risk and perceived risk. Furthermore, perceived benefits
were positively related to the intention to seek and share health information, while
perceived risk was negatively related only to the intention to seek health
information.



Discussion and Conclusions: This study examined the impact of perceived
benefits and risks on users' intentions to search for and share health information
on social media. The findings revealed that perceived usefulness, credibility, and
emotional support positively influence perceived benefits. Users who find health
information beneficial and credible are more likely to adopt a positive attitude
toward healthcare applications and continue using them. Emotional support also
enhances perceived benefits, while informational support is less impactful, as
users prioritize empathy and care over the transfer of information. Privacy risk,
time risk, and psychological risk significantly influence perceived risk, reducing
users' likelithood of searching for and sharing health information. Privacy
concerns, time inefficiency, and doubts about information quality deter users from
engaging in health information activities. However, subjective intangible and
social risks were found to have no effect, as online services have become integral
to daily life, and users are less concerned about social approval or perceived
ambiguity. The study also found that perceived benefits positively affect users'
intentions to search for and share health information, while perceived risks
negatively impact only the search behavior. Despite being aware of the risks,
users continue to share health information, highlighting the enduring role of
perceived benefits in motivating engagement with health-related social media
platforms.
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